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Listen to Chief DD, the Philosopher of 
Hip Hop, on the Music Lane on the 

Black Information Highway.com 
 

“Welcome, Travelers!” 
 

Also, detour to Broadjam.com for more Chief DD 

Email entertainment news and photos to MSTentertainment@prodigy.net  
and sports news to MSTsports@prodigy.net

 
 Watch for The Mid-South 

Tribune’s 27th Annual Black  
History Month Edition in  

February 2022

Bass Pro Shops and Cabela’s announce  
partnership with Capital One for first-ever 
CLUB Business card venture ... from sports page 1

 Email sports news and photos to   MSTsports@prodigy.net

NFL Kickoff Presented 
by EA Sports Madden 
kicks off on September 9 
from sports page 4
Pepsi, Pizza Hut, Smirnoff, 
SNICKERS and Verizon. 
 On Wednesday, September 8 at 
10 PM ET, fans can tune in to 
"2021 NFL Kickoff Presented by 
Castrol" on NFL Network.  Ad-
ditionally, editions of "NFL 
GameDay Kickoff" air on Thurs-
day, September 9 at 3 PM and 6 
PM ET on NFL Network, with 
Emmy-nominated host RICH 
EISEN, Pro Football Hall of 
Famers KURT WARNER and 
MICHAEL IRVIN, former NFL 
head coach STEVE MARIUCCI, 
NFL Network Insider IAN RA-
POPORT and analytics expert 
CYNTHIA FRELUND. 
 Fans can visit 
NFL.com/2021Kickoff for more 
details on Kickoff festivities in 
Tampa and download the NFL 
OnePass app.   
 
ABOUT ED SHEERAN: 
 
Ed Sheeran is an era-defining art-
ist. From record-breaking sales 
across his recorded music and 

live performances, and a pleth-
ora of award wins to his name, 
the British singer-songwriter is 
the boundless talent behind some 
of the biggest songs in history.  
The four-time GRAMMY award 
winner has consistently res-
onated with fans across the 
world with his peerless songcraft 
and exceptional music palate. 
With four multiplatinum, criti-
cally acclaimed albums under 
his belt – '+' (2011), 'x' (2014), '÷' 
(2017) and 'No.6 Collaborations 
Project' (2019) - Sheeran has 
amassed more than 60 billion 
streams and sold over 50 million 
albums, globally to date; he is 
also one of only six artists to 
have three songs – "Thinking 
Out Loud," "Perfect," and 
"Shape Of You" - earn RIAA 
Diamond-certification, for sales 
equivalents exceeding 10 million 
in the US alone.  An unparalleled 
live performer, Sheeran's most 
recent, two-year ÷ world tour 
made history becoming the 
most-attended and highest-gros-
sing tour of all time. 

United States 
•Same price match guarantee all 
customers enjoy, plus an extra 
5% off as a CLUB member 
•No annual fees 
• Access to custom hunting and 
fishing adventures around the 
world 
“Sportsmen and women share a 
common set of values grounded 
in a deep love and respect for na-
ture” said noted conservationist 
and Bass Pro Shops founder, 
Johnny Morris. “We’re excited to 
offer business owners who share 
our passion for time in the field 
or out on the water with incred-
ible rewards that make it even 
easier to enjoy these beloved out-
door traditions.” 
  CLUB Business cardholders 
earn unlimited CLUB points that 
never expire for the life of the ac-
count and can be redeemed for 
purchases at Bass Pro Shops and 
Cabela’s, as well as purchases 
made at Bass Pro Shops’ outdoor 
adventure, dining and conserva-
tion destinations including Big 
Cedar Lodge, America’s premier 
wilderness resort, and the not-for-
profit Wonders of Wildlife Na-
tional Museum & Aquarium, 
named “America’s Best Aquar-
ium” by USA TODAY three 
times since opening in 2017. 
 CLUB Business cardholders can 
also take advantage of Signature 
Events, where world-class adven-
tures meet legendary brands to 
create experiences dedicated to 
strengthening cardholders’ love 
and passion for the outdoors. 
From whitetail hunts in Canada 
to tarpon fishing in Costa Rica, 
Signature Events offer fully cus-
tomizable trips for an exclusive, 
one-of-a-kind outdoor experience 
for business owners and/or em-
ployees. 
 Additionally, CLUB Business 
cardholders will have access to 
award-winning digital tools and 
other benefits from Capital One, 
including: 
•Security & Peace of Mind: 

Fraud alerts, transaction mon-
itoring, online controls to set 
limits on employee spend, and 
alerts when suspicious or dupli-
cate charges are detected. 
•Expense Management: Sort and 
import transactions into account-
ing programs 
•Employee Cards: Track em-
ployee spending and earn CLUB 
points on their purchases. 
  “Capital One is fully committed 
to delivering industry-leading 
digital capabilities and award-
winning products and experi-
ences to Bass Pro Shops and 
Cabela’s millions of customers, 
and we are excited to announce 
this new offering together,” said 
Buck Stinson, Capital One Sen-
ior Vice President of Card Part-
nerships. “We are pleased to 
have a partner who is as devoted 
to fueling customers’ passions as 
we are, including support for 
conservation across North Amer-
ica.” 
  According to the J.D. Power 
2020 U.S. National Banking Sat-
isfaction Study, Capital One was 
ranked highest in overall cus-
tomer satisfaction among Na-
tional Banks and #1 in Account 
Offerings and helping customers 
save time or money. 
 Advancing North America’s 
Largest Conservation Movement 
 In addition to financial benefits, 
the Capital One CLUB Business 
card joins the CLUB card in en-
abling the Johnny Morris Con-

servation Foundation to extend 
its reach by providing additional 
support for critical conservation 
education programs that inspire 
kids and families to get outside 
and connect with nature. 
 Earlier this year, Capital One, 
through the CLUB program, an-
nounced a multi-year extension 
of the CLUB credit card program 
agreement, which includes an an-
nual $1 million donation to the 
Johnny Morris Conservation 
Foundation in support of its inno-
vative conservation education 
programs. 
 For more information on the 
CLUB Business card and to 
apply, visit 
www.basspro.com/business. 
 For more information on Bass 
Pro Shops and Cabela’s conser-
vation efforts, visit basspro.com 
  
About Capital One 
Capital One Financial Corpora-
tion (www.capitalone.com) is a 
financial holding company 
whose subsidiaries, which in-
clude Capital One, N.A., and 
Capital One Bank (USA), N.A., 
had $310.3 billion in deposits 
and $425.2 billion in total assets 
as of March 31, 2021. Headquar-
tered in McLean, Virginia, Cap-
ital One offers a broad spectrum 
of financial products and services 
to consumers, small businesses 
and commercial clients through a 
variety of channels. Capital One, 
N.A. has branches located prima-

rily in New York, Louisiana, 
Texas, Maryland, Virginia, New 
Jersey and the District of Colum-
bia. A Fortune 500 company, 
Capital One trades on the New 
York Stock Exchange under the 
symbol “COF” and is included in 
the S&P 100 index. 
 Bass Pro Shops is North Amer-
ica’s premier outdoor and conser-
vation company. Founded in 
1972 when avid young angler 
Johnny Morris began selling 
tackle out of his father’s liquor 
store in Springfield, Missouri, 
today the company provides cus-

“Sportsmen and women share 
a common set of values 
grounded in a deep love and 
respect for nature” said noted 
conservationist and Bass Pro 
Shops founder, Johnny Mor-
ris. “We’re excited to offer 
business owners who share 
our passion for time in the 
field or out on the water with 
incredible rewards that make 
it even easier to enjoy these 
beloved outdoor traditions.” 

Winchester team member 
Maddy Bernau wins bronze 
for Team USA at Olympics
 EAST ALTON, IL (August 17, 
2021) — Madelynn “Maddy” 
Bernau was one of more than 
11,000 athletes to compete in the 
2020 Olympics and she made her 
time in Tokyo count. She and her 
teammate, Brian Burrows, 
brought a bronze medal home for 
Team USA in the first Olympic 
mixed team trap event. 
 Bernau also competed in the in-
dividual Ladies Trap event where 
she narrowly missed qualifying 
for the finals and placed seventh 
overall. 
 “We are extremely impressed 
with Maddy’s performance in 
Tokyo as well as the other Team 
USA shooting sports competitors. 
Maddy is a terrific ambassador 
for Winchester and the shooting 
sports. She competed against the 
world’s best and is coming home 
with a medal — it’s impressive to 
say the least,” said Matt Camp-
bell, vice president of marketing 
and sales for Winchester Ammu-
nition. 
 Winchester has an Olympic his-
tory of its own. In addition to 
Bernau’s bronze in 2021, Win-
chester AA shotgun shells have 
been used by many of the best 
competitors in the world for dec-
ades and played a part in more 
than a dozen Olympic medal-
winning performances. The leg-
endary Winchester AA has earned 
a trusted reputation worldwide 
due to its premium high-anti-
mony shot, high-strength hull, 
brass head and AA recoil-reduc-

ing wad. With more than 40 dif-
ferent SKUs to choose from, 
there is an AA shotshell for all 
consumer needs. 
  Born in Waterford, Wisconsin, 
Maddy took up shooting Ameri-
can trap at the age of 12. She 
went on to join her high school 
shooting team where she shot 
trap, skeet and sporting clays 
through the Scholastic Clay Tar-
get Program (SCTP). In 2014, 
Maddy attended an SCTP devel-
opment camp at the Olympic 
Training Center and was intro-
duced to International Bunker 
Trap. With a goal of one day 
competing in the Olympics, she 
worked hard to master the Inter-
national Bunker Trap discipline. 
By 2018, Maddy was represent-
ing the U.S. at the Junior Grand 
Prix in Italy and World Cham-
pionships in Korea. This year, 
Maddy has won silver and 
bronze in individual and team re-
spectively at the International 
Shooting Sports Federation’s 
World Cup in Lonato del Garda, 
Italy. 
Learn more about Winchester by 
visiting Winchester.com or con-
necting with us on Facebook at 
Facebook.com/WinchesterOffi-
cial. 

“Capital One is fully com-
mitted to delivering industry-
leading digital capabilities 
and award-winning products 
and experiences to Bass Pro 
Shops and Cabela’s millions 
of customers, and we are ex-
cited to announce this new of-
fering together,” said Buck 
Stinson, Capital One Senior 
Vice President of Card Part-
nerships. “We are pleased to 
have a partner who is as de-
voted to fueling customers’ 
passions as we are, including 
support for conservation ac-
ross North America.” 

tomers with  offerings spanning 
premier destination retail, out-
door equipment manufacturing, 
world-class resort destinations 
and more.  


